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Introduction

During my internship at Grey Advertising Bangladesh, I got the opportunity to work as a
Client Service Intern with the bKash team. Grey is one of the well-known advertising
agencies in Bangladesh, working on different types of creative and marketing campaigns. My
internship gave me the opportunity to experience how an advertising agency works and how

different teams work together to complete a campaign.

As a Client Service Intern, my main role was to take briefs from the client and work with the
Strategy Team to plan the communication. After that, I worked with the Creative Team to
develop the required content and visuals. I also followed up on the work, checked the copy and

visuals, and shared the work with the client after the necessary changes.

This internship helped me understand the connection between the client and the agency. I
learned how a simple client brief goes through different stages before becoming a final
campaign. Working with the bKash team also gave me practical experience in client

communication, campaign planning, creative work, teamwork, and quality checking



Expectations/Objectives

The main goal of my internship at Grey Advertising Bangladesh is to gain practical experience in
Client Service, advertising, and PR-related work. I want to understand how client

communication, campaign planning, and creative work are managed in a professional agency.

Through this internship, I aim to:

e Learn Client Service: Understand how to receive client briefs and communicate their
requirements clearly.Learn how to follow up on work and maintain good communication with

clients.

e Understand Campaign Planning: Learn how the Strategy and Creative teams work
together to develop campaigns. Understand how a client brief turns into a complete creative

campaign.

¢ Develop PR Skills: Gain practical knowledge of communication, brand relations, and
PR-related activities.Learn how professional communication helps build a strong relationship

between brands and audiences.

¢ Improve Communication: Develop my communication, teamwork, presentation, and
coordination skills.Become more confident while working with clients and different internal

teams.



Host Organization

Grey Advertising Bangladesh is a multinational advertising and marketing agency that is part
of the global Grey network. Grey works with different local and international brands and
provides creative and marketing solutions to help brands communicate with their audiences.
Grey follows a global-to-local approach, where clients can work with creative teams and

professionals from different markets.

The agency works on different areas of advertising and communication, including ATL,
digital marketing, social media, campaign planning, branding, creative content, and
video production. Different teams such as Client Service, Strategy, Creative, Copy, and Art

work together to develop campaigns based on client needs.

Grey is known for its creative work and has received many awards in the advertising industry.
The agency has won Grand Effie awards in every market where it operates. It was also named
among Newsweek's Top 100 Global Most Loved Workplaces in 2023 and was ranked among
the Top 10 Networks at the Cannes Lions International Festival of Creativity in 2024.

As a multinational agency, Grey follows professional advertising practices while developing
creative communication for different brands and markets. Its work focuses on creative ideas,

strong communication, and effective brand solutions.
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Organizational Organogram
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Key Tasks During the Internship

During my internship at Grey Advertising Bangladesh, I worked as a Client Service Intern

with the bKash team. My work included client communication, campaign planning,
coordination with internal teams, and checking the final work before sharing it with the client.

Task 1: Client Brief and Internal Communication

Receive briefs and requirements from the bKash client.
Understand the client's needs and communicate them clearly to the internal team.
Work with the Strategy Team to plan the communication.

Coordinate with the Creative, Copy, and Art teams to develop the required work.

Task 2: Campaign Planning and Creative Development

Assist in planning different campaigns and content for bKash.
Prepare PowerPoint presentations for campaign and content planning.
Share briefs with the Creative Team and follow up on the progress.

Work with the team to develop static, dynamic, digital, and ATL content.

Task 3: Client Coordination and Project Follow-up

Attend meetings with the client, supervisor, Strategy Team, and Creative Team.
Take notes and keep track of client feedback and changes.
Follow up with the Creative Team to make sure the work is completed on time.

Share updated work with the client after necessary changes.

Task 4: Quality Checking and Project Support

Check copy, visuals, alignment, and other details before sharing the work with the
client.

Collect and organize updated key visuals and creative materials.
Support different bKash projects whenever required.

Assist with presentations, content ideas, photoshoot ideas, and other project-related
tasks.
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Project 1
Origami Preparation for bKash Campaign

Starting Date: 3 May 2026
End Date: 18 May 2026
Published Date: 1 month

Project Brief:

As one of my first assignments at Grey Advertising Bangladesh, I was involved in preparing
origami materials for a bKash campaign. The creative team designed the concept, while my role
was to prepare the required origami pieces according to the specifications. Since this was my first
production-related task, it helped me understand how even small details contribute to the successful

execution of an advertising campaign.
My Responsibilities:

e Prepared the required origami pieces following the design instructions.
e Maintained consistency in size, shape, and finishing.

o Completed the work within the assigned deadline.

bKashbird 4 5
£ N/ N

.“ ‘AA an
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\‘ &
»

Paper

-Creaseline CJ Fold \ Flip Q Rotate

Image 1 The Half Origami Tutorial For clients
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Image 2 The Practice I made for Origami Bird

Supervisor Approved

The origami work was completed with Polash Bhai, (Creative Supervisor) and the final work was

illustration by the supervisor.

9 10

[ CJM "\n-{:} ree ) pessdoun

Image 3 Final Origami are made by me And Creative

15



My Mistakes:

During this project, I initially faced difficulties in maintaining uniform folds and completing the
origami pieces within the expected time. A few pieces had to be remade because they did not match
the required standard. After receiving feedback from my supervisor, I became more careful about
precision and time management. This experience taught me the importance of following
instructions accurately, paying attention to details, and checking the quality of work before

submission.

My Learning

This was my first project at Grey. I learned how to follow creative instructions, work with the
Creative Team, and complete a task within a given time. I also learned the importance of patience

and attention to detail.

16



Project 2
bKash Toll Vertical Eid Campaign

Starting Date: 20 May 2026
End Date: 28 May 2026
Published Date: 8 Day
Project Brief

During my internship at Grey Advertising Bangladesh, I worked on the bKash Toll Vertical Campaign,
which was launched before Eid. The campaign promoted the Electronic Toll Collection (ETC) service
through bKash. It included different static materials such as leaflets, X-banners, POSM, mobile app hero
banners, and push banners. Before the final design was approved, the team prepared several layout options

with different changes in visuals and copy.

My Responsibilities

Made a PowerPoint presentation to show the campaign mock-ups to the client.

e Arranged the campaign materials in the presentation so the client could easily

understand how they would look.

e Checked the static copies before they were sent for printing.

e Supported the Client Service team during the review process.

17
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Image 6 Hanif Flyover- Zatrabari — Posm II
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My Mistakes

This was my first time working with printed materials. While checking the static copies, I missed a few

small details before printing like logo fixing,

My Learning

After discussing the issue with my seniors, I learned that every artwork needs to be checked carefully
before final printing. This project helped me improve my attention to detail and gave me a better

understanding of the print production process

20



Project 3

12 Years of Nationwide Book Reading Movement in Partnership with Bishwa
Shahitto Kendro (BSK)

Starting Date: 1April 2026
End Date: Ongoing
Published Date: on going

Project Brief

bKash has been working with Bishwa Shahitto Kendro (BSK) for the last 12 years to encourage children to
read books. Through this partnership, more than 13 lakh books have been given to children across
Bangladesh.

I have been working on this project since May 2026, and it is still ongoing. The main event is planned for
September 2026 to celebrate the 48th anniversary of Bishwa Shahitto Kendro (BSK). This is one of the
major bKash projects I have been involved in, where I have worked on different content, creative, and
campaign-related tasks.

To celebrate the 48th anniversary of BSK, bKash planned a big event, which is expected to take place in
September. The event will have a theatre performance, a book wall, and many other activities. The main

goal of this event is to set a Guinness World Record and inspire more children to read books.

My Responsibilities
e Made content ideas for reels and social media.
e Prepared mnemonic ideas and photoshoot ideas.
e Transcribed the interview speech of Abdullah Abu Sayeed Sir.
e Helped create a digital story for the campaign.
e (ollected the latest key visuals from the Creative Team and shared them with the team.
e Supported my supervisor with different campaign tasks when needed.
e Interview session to real user student

e Scripting Sir interview , cut piece video,reels, and real user video

21



Influencer and Host List

suggested several well-known hosts and influencers who could be suitable for the campaign. My

suggestions included Ramjan from The Ramjan Show, Musa from Boi Jatra, Arman Sadik, Chamak Hasan,

and comedian Amin.

Influencer Suggestions

;’eg% !“4 ’ | ; »

Rafsan The Choto Amin Hannan Baap ka Beta Ayman Sadik Munzereen Shahid Chmok Hasan Rafsan Sabab
St $ ox $ v $ roex $ >3« $ o $ v

$ o
@ rov g 512 o '« g M owm @ 3o ‘3 1238k
a 6K 8 565

a v

o sx o 504 o 2™
Film a short Create a book Activate him A lively book-
recommendatio with a “reading guessing
builds thinking” challenge where
people use clues
to guess book

Create a book Do a rapid poll- Create a smart
style video explainer video thought-led
on how reading video on how n/ reading and
reading shapes language message,

review video in
his signature series in
food-review schools, BSK 50 self-help
style at a BSK centers, and books a year thinking, content showing connecting
library bus or library buses, builds successful confidence, and how reading books with titles and

where kids billionaire future success, improves problem- characters. This

tied to bKash x expression, solving, witty, interactive

book like a dish, book characters, recommending BSK’s reading vocabulary, and discipline, and format aims to

ending with the writers, poems, S must-read impact. confidence in imagination. entertain
students. audiences while

line that and stories. books by age
knowledge is 30, and reviving their
another kind of showcasing how interest in
hunger. bKash supports Bengali
BSK's vision.

reading space.
He “reviews” a choose between habits,

literature and
classics.

Image 7:Influencer list 1 1

Host Suggestion

Books with Nahiyan PIIT =1t Bookish Tales by The Ramjan Show

Asadudzaman Joy
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Pollob
$ 280k

o 797K

Image 8 Host list 1
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Digital Story (Cut-Piece Video)

I worked on the full scripting of the cut-piece video and also supervised the editing process. I worked with
Sajeeb Bhai, Art Director, who helped me during the creative and editing process. This gave me practical

experience in developing a digital story from the initial idea to the final video.

BSK Video Cut.mp4

Image 9 : Cut Piece video Screenshots 1
Key Visual:
The key visual and mnemonic were developed with the Creative Team. My role was to coordinate between
my team and the Creative Team and make sure the latest key visual and mnemonic were collected and

shared with the client on time. I also followed up on changes and updates throughout the process.

Image 10: Key visual 1
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Mnemonic

Image 11: BSK memonic 1

Photoshoot Layout Draft

.9 fasronfgoy = m}

Image 12: Making a draft real model template

24



Interview Session:
The interview session with real users is still ongoing. I am working on the transcription of the
interviews and helping to turn the interviews into scripts. I am doing this work with Rifka Apu,

Creative Supervisor, and taking her guidance throughout the process.

12:46 PM | xib-dije-ngi ©

Mostafizur Razu Jahidul Islam

Shejan Mahmud Rokshana Begum Chinumong Driving Samia Hasan

AA@@@U;n B %

moQRQ®LyGaEC ~ 4 Qe S50

Imagel3: Meeting Minutes 1
Mistakes

The key visuals changed many times during the project, so it was sometimes hard to keep track of
the latest version. I also made a demo photoshoot layout, but my first work was not good enough
because I did not have much experience. The Day of online interview session I didn’t do online
recording that time miss 1% interview session While arranging the script, I missed some important
points and had to correct them later. During the interview transcription, I also made a few mistakes

in the minute and second timings.

Learning

This project helped me understand how a big campaign is planned before it is launched. I learned
to check every file carefully before sharing it with others. I also learned how to write better content,
organize my work, and accept feedback from my supervisor. The transcription work improved my

listening skills and taught me to be more careful with small details.
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Project 4

FIFA World Cup x bKash Pay Bill Content Plan — Knockout Phase (21-30 June)

Starting Date: 5 June 2026
End Date: 30 June 2026
Published Date: 1 month

Project Brief

The bKash team developed a Pay Bill contextual campaign connected with the FIFA World Cup. Since
people were watching the matches on TV using dish and internet services, the campaign connected these
viewing habits with the bKash Pay Bill service.The campaign included jingle songs, dynamic content,

static content, and a mass TV commercial based on the hydration break during the match.

My Responsibilities

o Developed three content plans for the FIFA World Cup x bKash Pay Bill campaign.

e Worked on the TV broadcast concept with my supervisor and supervised the overall
development.

e Coordinated with the Creative and Copy Teams to develop the required content.

e Prepared the content planning PPT and presented the ideas for discussion.

o Followed up on the creative development and checked the copy and visuals.

e Coordinated with the client and internal teams to ensure the final outputs matched the campaign

brief.

Content Planning:
First, I prepared a PPT outlining the FIFA-related content ideas, where we developed three different
creative routes for the campaign planning. Then, I wrote a sample copy as a reference for the

Copywriter to help develop the final campaign communication.
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World Cup Content Piller

Best World
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Image 14: Strategy planning 1
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Image 15: Reference Copy
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Visual planning:

I developed visual ideas for the FIFA-related social media content and jingle. I also created visual
concepts showing how the content could be presented, including an idea connecting football team
formation with bill formation. These visuals helped the Creative Team understand the direction and

develop the final content.

Bill Formation

¥b4et Withd @B eyl [y zove BF wolne, B wii
coufa @e wi B 4t F $09 A- 93 S
G 75 41 203 (A (7 [E-99 izes ey «slh
T %S9l Al

Copy: Bill Formation %% ¢t

Bfe @ Z5lEcb {5 [ sa

BREAK THE PRESS

Image 16: Bill Formation idea

CTIE S0 g7 320s 1t 2o1e BfS a1 Thacb 9% 209 ¥, orecst Goal-5i2 ik 2ra cacs |
Goal miss =1 z7ce b3 iesl Bill din
qca 9012 bKash Pay Bill-a

Image 17: jingle shots planning
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Final Visual: The client really liked this visual, so they decided to turn it into a dynamic content piece for the

campaign.

:
@mm

RAPIA (G {461 STEF*M! ... See more

Image 18 : static to dynamic

Jingle Song:
We created a World Cup jingle around the line “W(e] N(eT

(P9, [RB™ Pay Bill JdFWeT”, connecting the
excitement of football with the bKash Pay Bill campaign.
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https://www.facebook.com/reel/1318914876
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TVC:

The main theme of the Pay Bill contextual campaign was the hydration break during the FIFA World Cup
My Team created a dynamic broadcast TVC around this moment to connect the match with the Pay Bill
message. The idea was to use the natural break in the game to create a timely and engaging brand

communication.

Image 19: Hydration break clip

Final Output

Image 20: TVc on my TV sc
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My Mistakes

At the beginning of the project, I was quite clumsy and made several mistakes during the QC process,
especially in checking copy, alignment, and small details. I also struggled to properly brief the Art Director
and Creative Team, which sometimes caused miscommunication. I occasionally missed small changes
while reviewing the work and had to recheck the materials before sending them to the client. During one
client meeting, I relied on notes generated by ChatGPT, which contained incorrect information and created
confusion. These mistakes taught me to double-check information, take clearer notes, communicate briefs

properly, and carefully review everything before sharing it with the client.

My Learning

This project taught me to understand the brief properly before communicating it to others. I learned to take my
own clear notes during meetings and verify information before sharing it. I also became more careful with QC and

learned how important clear briefing and coordination are in client service.
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Project 5

Anti-Fraud Awareness Content — New Cases

Starting Date: 20 May 2026
End Date: 20 July 2026
Published Date: 2 Month

Project Brief

This project was assigned to me in June by Asif Bhai, my supervisor. It was one of the projects where I

got the opportunity to take more ownership of the work. The project focused on creating awareness

about two types of fraud: Merchant Transaction Fraud and Loan Fraud.

bKash has an ongoing anti-fraud awareness campaign to help people understand different types of fraud
and stay safe while using bKash services. The main purpose of the content was to explain how these frauds
can happen and make users more aware of such situations. The communication needed to be simple and

easy to understand so that users could identify possible fraud and take the right steps to stay safe.
My Responsibilities
e Collected the copy from Omar Bhai, Copywriter, and made sure it was ready for the next step.
e Prepared the voice-over (VO) script based on the approved copy.
e Collected the required information and feedback from the client.
e Worked with Minhaz Bhai on the illustration part of the project.

o Helped with the illustration work according to the approved script.

o Coordinated between the copy, script, client feedback, and illustration work to keep the project
moving.
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Understanding the Previous work

bKash Limited started its Anti-Fraud
Campaign in 2025. Based on the existing
visual style of the campaign, we tried to
make the communication more dynamic
by creating characters and using them in

the new content.

Monitor The Copy

e bKash Limited
8 December 2025 - @
BT SIHACE o1 - FACHR & ST (SR (HIG AT A HACS HIRC 1|

SR P AR STC G197 1 AT 6T (3G RIS IR0 B IeqCq |
T AP I HAANCS BT IBEC6 AN BIRA TS IeiCe], BAEN 1|

Your bKash verification code is 634499.
The code will expire in 2 minutes.
Please do NOT share your

OTP or PIN with others.
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Final Visual : First, I had to sit with the
Creative Art Director and discuss the
design idea, such as keeping around 30%
bKash yellow in the visual, deciding the
layout, and choosing the right level of
color grading. Based on these
discussions, the final wvisual was

developed.
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Image 23: Anti Fruad Dynamic Frame 3 1

Final Dynamic:

bKash Limited @ @ - Following
£ bKash Limited - Original audio
femer IO 351 XTI 41 NCH5 CICS Giel BIFIa YA

(S SIS STIC SO A0S A ©12 XA{4fow (P
G (PICeT [N =0 A1 BHCAL.. See more

https://www.facebook.com/reel/1362608292455944

Mistake:

In this project, I initially made some mistakes while working with the copy because 1 did not fully
understand how the client wanted the work. I had to prepare the VO twice because the first versions did
not match the client's requirements. I also did not check the final output properly before sharing it. As a

result, the first video had several small glitches that needed to be fixed.
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My Learning

This project taught me to understand the client’s requirements more carefully before starting the work. I
learned to check the copy and VO properly and confirm the details before sharing them with the client. I
also learned the importance of checking the final video carefully to find any glitches before delivery. This

project helped me improve my communication, quality checking, and attention to detail.
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Project 6

bKash Class XI Admission Campaign

Starting Date: 5 june 2026
End Date: 15 july 2026
Published Date: 1Month

Project Summary

This campaign focused on promoting the bKash Class XI Admission Payment service. The campaign
was designed to communicate the August 2026 admissionbatch payment offer and discount to students in

a simple and clear way.
Project Brief

The campaign promoted the bKash payment option for Class XI admission. The main campaign line
communicated that students could pay their admission fees through bKash and receive a Tk. 50 discount
coupon.The campaign required different creative materials, including static and dynamic key visuals,
payment flow communication, in-app content, website content, and POSM materials. The POSM
materials included X-banners, Roman banners, and festoons in different sizes.The creative team also

needed short and crisp versions of the campaign line for spaces where there was limited room.

My Responsibilities

Worked with the Creative and Art Team to develop the key visual for the campaign.

o Shared the client’s visual requirements, including the school/campus setting, character style,

and overall composition.

o Followed up on the KV development and communicated the required changes to the Creative

Team.
e Checked the visual based on the client’s feedback and guidelines.

e Coordinated copy and visual requirements for the static and dynamic KV.
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o Followed up on the required POSM materials and other campaign deliverables.
Key Visual

This campaign used a general KV that was adapted for different colleges and schools. Around 20
payment flow variations were developed for different institutions. The campaign also included specific

college KVs, X-banners, and POSM materials based on the requirements of each locatio

vear

Image 24: Wrong alignment of website banner 1 Image 25 : The main Visual 1
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Final Design:
This is our final KV on

Generic banner.

Image 26: Main KV admission Banner 1

Process Flow Work

One of the most challenging parts of my internship was working on process flows and user flows. During
my three-month internship, I worked on around 250 process flows, where I had to carefully check both

the design and copy at every step.

The Class XI Admission Campaign process flows were one of the most important and challenging ones
because every step had to be accurate and easy for users to understand. Even a small mistake in the copy,
design, or flow could create confusion for the user. I had to carefully check each step and coordinate with

the relevant teams.
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Image 27 : Procces Flow web banner 1

My Mistake:

This was one of the most challenging campaigns I worked on during my internship. The project went
through around 108 corrections, mainly because there were many different visuals and process flows to
coordinate. I sometimes missed small but important details, such as the amount, copy, school-specific
information, dress color, character type, and whether the client wanted a male or female character. I also
sometimes missed new character or visual changes while coordinating multiple versions. Just before the
launch, on 28 June, I had a family emergency and had to leave my work. I still had to coordinate the

pending work, which was challenging
My Learnings:

This project taught me how to manage a large number of visuals and process flows carefully. I learned to
check every detail before sharing the work and track of all changes and versions. I also improved my
coordination and time management skills and learned how to stay responsible during a busy campaign. It
also taught me to communicate clearly with different team members and ask for clarification when I am

unsure. [ became more careful about checking information before sending it to the client.
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Project 6:

bKash Forest — “Double Green” Feature Campaign
Starting Date: 18June 2026
End Date: On Going
Published Date: On Going

Project Summary

This was a new bKash Forest feature-related project focused on introducing the idea of “Double
Green.” The project connected digital growth with environmental protection and explored different ways

to communicate bKash’s green initiatives to the public.
Project Brief

The main idea was to show how digital transactions can support a greener future by reducing the use of
paper, fuel, and other physical resources. The campaign was planned in three phases: Awareness,

Engagement, and Sustainability.

Different creative ideas were discussed, including tree planting, contributor notifications, social media
sharing, corporate partnerships, and creating awareness about planting the right tree in the right place.
Another key idea was to make the local forest caretaker a campaign hero and show the long-term impact

of the forest initiative.

My Responsibilities

Worked on the script for explaining how bKash Bon works.

o Helped the editor during the video development and editing process.

o Supervised the script and made sure the information was properly presented.
e Collected the required visuals from the Creative Team.

o Attended meetings with the Strategy Team to understand the campaign planning and

communication process.
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e Supported the team in developing the content based on the project direction.

Key Visual:

The key visual featured a “Bon”
illustration with the bKash logo.

Creative:
The complete feature was developed as a

creative content piece, including the
visual concept and overall design.

Image 28: Key visual bkash Bon 1
App Logo:

Image 29 : bKash Bon Logo
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App visual Draft:

Don’t need this unit in ]
every photo. Remove

Show the icons (not names) of the 6
different types of transactions that
are eligible for green points. These 6:

orS Hi > o o R >
@ > oy OOSHRD>

, @D _ oSN >
JQ ST e Sy i3

Image 30: Feedback the details 1

Don’t need this unitin
every photo. So, use the
logo in the headline to
replace the word bKash

Bring the copy to this
side of the phone. And
make theicon + text
livelier. For reference:

Image 31 Draft visual 1
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Final Project:

151 @R™ »

@ Samia Athay

Bkash bon Tutorial link: https.//youtu.be/pC4G1IgMSq0?si=GtJCbO0gAxrpZipT
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https://youtu.be/pC4G1IgMSg0?si=GtJCbO0gAxrpZJpT

Media Coverage:
g B The Front Page a m a

The bKash Bon feature received publicity through

August 17, 2026

bKash introduces 'bKash Forest', where
including Prothom Alo, The Daily Star, usersearn Green Pointsthrough everyday
transactions and help plant real trees

@thefrontpagebd | Source: bKash | Image: bKash

leading newspapers and digital media platforms,

FrontPage, and Markedium. The feature was also

Shared across Various SOClal medla pages’ Users can access the feature from More Services, collect Green Points through eligible

transactions, and grow their own in-app forest.

increasing its reach and audience engagement.

Mistakes

Initially, I had difficulty understanding how a Image 33 : Social media post 1
feature campaign is planned and executed. I

sometimes needed more time to understand the creative brief and coordinate with different teams. I also

made some mistakes while checking and organizing creative materials.

Learnings

Through this project, I learned how a creative feature is developed from the initial idea to the final
execution. | learned how to coordinate with the Creative, Strategy, and Client Service teams and
understood how key visuals and illustrations are developed for a campaign. I also gained knowledge about
how a campaign receives publicity through newspapers, digital media, and social media platforms.
Most importantly, I learned that proper communication, teamwork, and careful checking are essential for

effective client servicing.
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Project 8

bKash — UNICEF Partnership Campaign

Starting Date:28 july2026
End Date: On Going
Published Date: On Going

Project Brief

The campaign focuses on encouraging people to donate to UNICEF through the bKash mobile wallet.
The main communication will focus on the impact of donations and build trust among potential donors.
The campaign will include a Key Visual, app assets, website banners, website write-up, awareness
content, influencer-led and brand-led content, and other digital communication materials. The
campaign is currently in the planning and development stage and will focus on encouraging people to

donate to UNICEF through bKash.

The creative communication will be developed in Bangla, with the campaign focusing on creating an

emotional connection rather than only explaining the functional benefits of donation.
My Responsibilities
e Took and organized the minutes of meetings and noted important discussion points.
o Followed the UNICEF campaign guidelines while working on the project.
e Reminded my team about upcoming meetings and important timelines.
e C(Collected the latest Key Visuals from the Creative Team and aligned them with the copy.
e Followed up on the KV and copy development to keep the work on track.
e Supported the team with the upcoming shoot preparation, which is currently in progress.

Key Line: " 3B (315 UNICEF- (GIIN*I~ [ &T G~ ST AFISN”
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Project Draft

Name of the Campaign: | bKash - UNICEF Partnership Campaign

Vertical: Donation

Brand POC: Igbal Hossain

Digital POC: Wasif Khan

Campaign Overview: A digital fundraising campaign in partnership of UNICEF known as

#MakeADifference to drive donations from the general public via bKash's

mobile wallet, positioning bKash as the trusted, frictionless channel for

everyday people to contribute donations intended to provide children in

Bangladesh a better future.

Product/Service bKash-enabled donation flow — instant, low-friction mobile wallet giving with

attribute: no cash handling or bank visit required. Key product attributes to highlight:

speed of donation (a few taps), trust/security (regulated MFS platform), and

accessibility (donors can give any amount, anywhere, anytime).

Objective: * Primary objective is to drive awareness of donating to UNICEF via bKash
with an emotional connection rather than a functional connection.

= Secondary objective is to drive donation volume and value for UNICEF
Bangladesh's child welfare fund through the bKash platform over campaign
period.

Target Audience: Demographic Segmentation

= Age: 25-45years

* Gender: Male and female, skewed slightly male (reflecting current bKash
active user skew)

= SEC:SEC A and B (middle to upper-middle income, disposable income for
discretionary giving)

* Profession: Salaried professionals, business owners, self-employed

= Educational qualification: Graduate and above

= Location: Urban and semi-urban, concentrated in Dhaka, Chattogram, and

mthar divicinnal Aitiae

Image 23: unicef Project meeting minute paper

ﬁ?ﬂ*l’%" X unicef &

Image 34 : ppt of unicef Campaign
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I Master Content

Master Content Featuring

bKash’s Brand Ambassador

Mehazabien Chowdhury

Content Will Showcase

UNICEF's
Programs

©_ 0 Real-Life I ® . Donation
o o Impact = CTA

Platform-adapted versions
promoted across

OB o

Image 35 : Unicef brand ambassador

UNICEF X bKash

Strategic Route

Make every donation feel like it reached a specific child, not a fund

Unifying

Image 36 : Unicef X bKash strategy route
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My Mistakes

In this project, I faced difficulties while working on the Key Visual, especially with the image selection
for Mehjaben, as the visuals were not working properly at first. I also made mistakes while taking the
meeting minutes and sometimes noted the information incorrectly. I did not always keep track of the

creative outputs properly, which caused me to miss some updates.
My Learning

This project taught me to take clear and organized meeting notes and confirm important points before
sharing them with the team. I also learned to follow up on creative outputs regularly and keep track of
every update. Most importantly, I learned that proper coordination and attention to detail are very

important when working on a large campaign.
Special Note

“I could not add the final key visual because the project has not been launched yet and is still under
client feedback and revision. Therefore, I have only included the planning and creative development

’

process in my portfolio.’
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Project 9

G2P - Generic Campaign Development

Starting Date: 5 January 2026
End Date: On Going
Published Date: On Going

Project Brief

This project focused on updating the communication materials for bKash’s Government Partnership
(G2P) services. Previously, separate materials were used for Allowance and Stipend services. The new

communication brings both services together under one campaign line.

The main campaign line was:
“>TAPIA ©TOT 8 GAFIG (VTC G NZ [P .97

The team needed to update the existing communication materials with the new unified message. The

required POSM materials included:
e Backdrop: 5 ft x 3 ft — for activation booths
o Table Mask: 4 ft x 2.5 ft — for activation and installation in front of the table
o Banner: 4 ft x 3 ft — for Auto/Rickshaw
e Poster: 29 inch x 19 inch — for agent points
o Festoon: Regular size — for agent points
My Responsibilities
e Took the brief and understood the requirements for each POSM.

e Coordinated with the Creative Team for the updated designs.
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o Followed up on the different POSM sizes and requirements.
e Checked the copy and visual alignment with the campaign line.
e Followed up on corrections and updated versions before sharing the final work.

Project Draft

Created an illustration-based poster for the campaign, focusing on the main message and visual
communication. worked on the illustration and poster layout to make the communication simple and

easy to understand.

SIABIA STH Slol 3 GJfa
QA fATGI @[ aHIGT0

SASITE @A TERR 59 49 TSI A Ao AaEs A a7aiRfS g ciet @Rk aaises

B e
Z S ) A." hn m
WIAIE Set Afapada TATSTEA! IS0 SIH0T MBS F(e WIHATA Tt <53 8 ST Slet 3

it faar 9B Yo BRI fasP Argra AN fA3EA SFA THgfE AN S fasrt
fRaFA oA LRI vIah

12 JIFGA AT ATES ATCS, S SISB T T «ats [l 3 citarser aiSrEa fiiw @ ofbfit it st el SawA A1
SAIBOAOT: W,

Image 38: G2P Poster Banner

Key Visual:

The Key Visual features three real-life characters representing different beneficiaries of the service.
After around 120 rounds of client feedback and corrections, the final POSM design was approved.
The final visual was created to clearly communicate the campaign message while keeping the bKash brand

identity consistent.
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Image 40 : G2P X Banner
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My Mistakes

At the beginning, I had difficulty keeping track of the different POSM sizes and versions. I also had to
be more careful while checking whether the copy and visual were properly aligned with the new

campaign communication.
My Learning

This project helped me understand how one campaign message needs to be adapted for different types of
physical materials. I also learned to keep better track of sizes, versions, copy, and visual requirements

when working on multiple deliverables.
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Project 10

Name bKash Pay Later Campaign — “3If&T® (12 faere

Starting Date: February 2026
End Date: On Going
Published Date: On Going

Project Brief

The campaign focused on promoting the bKash Pay Later service, allowing users to recharge their mobile
balance now and pay later. The communication aimed to present the service as a convenient solution for

users who need an instant mobile recharge but may not have sufficient balance at that moment.

The objective of the campaign was to communicate the “recharge now, pay later” concept in a simple
and relatable way. The campaign included a TVC that highlighted the convenience of bKash Pay Later
for mobile recharge. I worked on this project under the guidance of Zahid Bhai, Account Manager, and

was involved in coordinating and following up on the campaign’s creative development.

My Responsibilities

Joined the “Bakite Mobile Recharge” TVC project three days before the shoot.
o Contributed costume ideas for the TVC.

e Coordinated with the team during the pre-production and shoot preparation.
o After the shoot, supported the campaign launch, which went live on the 18th.

o Worked on the Hero Push and Web Banner for the campaign.

e C(Collected the required creatives from the Creative Team.

e Checked and corrected the copy before finalizing the creatives.

e Collected Nishor’s recent photos for image finishing.
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e Coordinated with the Creative Team to ensure the final visuals were properly prepared for

launch.

Final Project

Grey Dhaka @ - Following
&% Grey Dhaka - Original audio
anager (Project In charge): Zahid Nur
Sr. Executive: Yasin Jim
Sr. Executive: Golam Asif
Management Trainee: Rafiul Hassan Shipon

Intern: Samia Hasan Athay

Executive Creative Director: Fahim Reza
Creative Director: Nazia Sharmin
Creative Supervisor: Touhidul Islam
Copy Supervisor: Shajidul Karim

Creative Director: Shariful Islam
Creative Supervisor: Syed Salman
Senior Art Director: Tonmoy Arif

A

Image 41: TVCclip 1

Grey Dhaka @ - Following
£? Grey Dhaka - Original audio

Campaign: bKash Pay Later Campaign ... See more

Figure 42: TVC clip 2
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Website Banner:

I monitored the website banner plan provided by my Account Manager, checked and corrected the copy,

and worked on the colour correction of the creative.

ﬁm} ek feE v feme e v whma R 3w Q e et

Figure 43: Pay Later Website Banner

Mistakes

Initially, I had some difficulty managing the work within a short timeline because I joined the project
only three days before the TVC shoot. I also made some mistakes while checking the copy and
coordinating the creative materials. Since the campaign had to go live quickly, I realized that I needed to

be more careful and organized while handling multiple tasks at the same time
Learnings

Through this project, I learned how a TVC campaign moves from the pre-production stage to the final
launch. I gained practical experience in costume planning, monitoring website banner development,
checking copy, and working on colour correction. I also learned how to work under a tight deadline and
coordinate with the Account Manager and Creative Team to ensure that the final materials were ready

on time.
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GREY JOURNEY

Some memorable moments from my internship journey at Grey Advertising Bangladesh
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Internship Outcome

My internship at Grey Advertising Bangladesh has been a valuable experience that helped me understand how
an advertising agency works in a real professional environment. Working as a Client Service Intern with the
bKash team gave me practical experience in client servicing, campaign planning, creative coordination, and

communication.

During these three months, I worked on different bKash campaigns and projects. I learned how to take client
briefs, work with the Strategy and Creative Teams, follow up on deliverables, check copy and visuals, and
communicate changes with different teams. I also worked on process flows, Key Visuals, digital content, POSM,

scripts, and campaign materials.

One of the biggest things I learned was how important coordination is in client service. Working on large
campaigns taught me to keep track of multiple versions, deadlines, corrections, and client requirements. I also

became more careful about checking copy, visuals, and final outputs before sharing them.

This internship also helped me improve my communication, teamwork, presentation, quality checking, and
time management skills. I learned how to handle feedback, communicate with senior team members, and work
in a fast-paced agency environment. My mistakes also helped me understand where I need to improve and

become more careful in my work.

Overall, this internship helped me connect my academic knowledge with real-world advertising and PR-related
work. It gave me a better understanding of client servicing, brand communication, campaign execution, and
teamwork. The experience has made me more confident and prepared for my future career in communication

and public relations.
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Task List Management

< ‘:P bKas_rJ rRegtJIar Work

Campaign: Concept KV
Kishwar Tanzim apu, Syed
Salman bhai

® Paybill: Xbanner, Leaflet
Syed Salman bhai

Jim task list 16.7.26

® BKS -1 Dynamic content -
9:16),16: 9, 4:5 feedback

® Pocketplay- New Content
(dynamic)

® MFEIl: NGO- generic hero &
coupon banner, Push text .
3*2=6 (will start after copy.
approval)

® MFEI: Flyer feedback

® Agent e-KYC form
development - feedback -
Maksuda Meem (feedback
will come) approval) Syed
Salman bhai

New: brief will be here soon

éa

[ype & m

Asif task List 25/6/26

0 High priority
UNICEE kv + Hero Push
feedback Chanchal Mahmud
bhai

0 High priority Pay.
Bill Contextual Content WC
Content plan wise Touhidul
Islam bhai Nazia Sharmin apu
Omar

0 1 WC contextual
content & 1 Summer content
feedback if needed Syed
Salman bhai Touhidul'lslam
bhai Tonmoy Arif bhai

0 Gono Grameen
tutorial animation if feedback
Chanchal Mahmud bhai

. Toll Leaflet
feedback Syed Salman bhai

Image: Teams Task List
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7 Newmail ~ TJ v v [ag) t age v Viva Insights

YPSA Festoon Design Requirement

of any sort caused by this email or any attachment(s).
Hide message history
Yasin Jim

To: @ Omar Zocel Wed 8/19/2

Cc @ Shanjida Alam; @ Ashifuzzaman Sharik; +3 others

Golam Asif

ro To: @ Shanjida Alam; @ Omar Zo

w all b attachment: B o 02 < Download all

Regards,

Golam Haque Asif

Senior Executive — Account Servicing
House 6 {5th Floor} Road 137

Block SE(D) Gulshan 1

Dhaka 1212 Bangladesh

Mobile: +8801680152520

Image:Task List Shared via Email 2
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[JULAB

: UNIVERSITY OF LIBERAL ARTS

L BANGLADESH MSJO43

SELF-ASSESSMENT FORM

The purpose of this survey is to obtain students input on how they think they have performed.
Name of Intern: Samia Hasan Athay

University ID: 2210102055

Name of the Institute/Organization: Grey Advertising Agency Bangladesh Ltd

Corporate Office Address: 5th Floor, House 6, Road 137, Block SE(D), Gulshan 1, Dhaka 1212,
Bangladesh

Email: career.greydhaka@grey.com Web: https://www.grey.com/locations/bangladesh

1. During a typical week, approximately how many hours did you dedicate to your internship?
| 50 Hours I

2.  Was your internship paid? If yes, how much?
| 7,000 tk |

3. Was your site supervisor available to meet when needed? Tick any one of the following.
[INot at all [ISlightly [OModerately [JQuite a bit .A great deal

4. Next, we would like to know how you were affected by your internship. Using the scale below, please indicate the
degree to which participation in your internship experience increased or strengthened your abilities, attitudes, awareness
or understanding in each of the areas identified:

1=Not at all 2=Slightly 3=Moderately 4=Quite a bit 5=A great deal

Z
®)

CRITERIA (Personal) RATING
I have a sense of satisfaction in doing something worthwhile.

I believe in my ability to make a difference.

I am open to new experiences.

I have gained the capacity to be more productive.

I can recognize my personal strengths.

I can recognize my personal weaknesses.

I have a sense of personal achievement.

XA | N[ BN —
Al n| bW

I have the ability to persevere in difficult tasks
CRITERIA (Social/Interpersonal Impact)
I demonstrate concern for the welfare of others

z
o

o

—_
=)

I can be understanding and appreciative of people with diverse backgrounds
I have the ability to work cooperatively with others

—_—
—_—

—_
o
|||k

I have the ability to communicate effectively
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13 I have increased my ability to be a leader

14 I feel more connected to my community

NO | CRITERIA (Academic learning impact)

15 I have acquired knowledge from the job duties I performed 5
16 I have broadened my critical thinking skills (reasoning, problem solving) 4
17 I have learnt the ability to work independently 4
18 I feel my classroom learning was enriched 3
19 | I have the ability to connect academic subject matter to the real world. 4
NO | CRITERIA (EMPLOYMENT/JOB SPECIFIC IMPACT)

20 | I developed specialised technical skills for a specific job function 5
21 I broadened my future employment possibilities 4
22 I received an opportunity to explore a specific career 3
23 I developed realistic ideas about the work world 4
24 I narrowed my future possible career choices. 4
25 What is your average score from this test? 4.52

5. General Comments

My average score of 4.52 out of 5 shows that the internship had a very positive impact on me. I gained practical
knowledge, improved my communication and teamwork skills, and became more confident in handling
professional tasks. The experience also helped me understand my strengths and weaknesses and gave me a clearer
idea about my future career.

Signature of Intern
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Professional Competencies

My internship at Grey Advertising Bangladesh helped me develop practical skills in client service,

campaign coordination, and creative communication. Some of the key professional competencies I

developed are:

Client Service & Coordination: I learned how to take client briefs, coordinate with Strategy

and Creative Teams, follow up on work, and communicate updates properly.

Campaign Execution: I gained experience working on different bKash campaigns and learned

how a campaign moves from a brief to the final output.

TVC Project Management: I had the opportunity to work on two broadcast TVC projects,
which helped me understand the coordination, planning, and creative process involved in a large-

scale production.

Large Campaign Management: Working on the 12 Years of Nationwide Book Reading
Movement with Bishwa Shahitto Kendro (BSK) gave me experience with a major upcoming

campaign and its large event planning.

Creative & Communication SKkills: I learned how to work with Creative and Strategy Teams,
check copy and visuals, and make sure the final communication follows the client’s

requirements.

Problem Solving & Adaptability: Working on multiple projects with frequent changes and

corrections taught me to adapt quickly, manage pressure, and learn from my mistakes.
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